a*‘m
N 4
Memorandum
DATE: November 21, 2025
TO: Mayor and City Council ‘Q
o
THROUGH: Jackie Bryant, City Manager %/
FROM: Calli Wilsey, Director of Policy and Strategy
Jason Gortari, Urban Economist
DEPT: Office of Policy and Strategy

SUBJECT: Monthly Economic Update: November 2025

Staff is pleased to provide Council with this monthly update on key economic indicators. These
updates aim to assist Council in making informed policy decisions by offering insights into
interconnected topics such as the labor market, housing, tourism, consumer activity, and other
critical economic drivers.

This memo provides an economic update featuring the most recent local data as of November
2025, highlighting key metrics and trends shaping the region's economic outlook. Many
economic indicators have a lag time between their occurrence and when that data is released.
Additionally, the data is released at various times throughout each month. The monthly
economic update memo is meant to highlight new information that has been released since the
last memo. To help explain what is new in each of these monthly updates, these memos will
include a table for each indicator that details the following:

e The most recent date when the data for the indicator was released (See: Most Recent
Release Date).

e The month or timeframe that the most recent data released represents (See: Current Data
Month).

e If new data has not been released since the last memo, what version of the monthly memo
you can find the most recent analysis (See: Latest Memo with Analysis); and

e The date when the next data set is expected to be released (See: Next Release Date).



Executive Summary:

The latest economic data for the Reno-Sparks Metropolitan Statistical Area (MSA) paints a picture
that has recently gotten cloudier. Despite slower hiring trends, there are signs that overall economic
growth may be picking up. Listed below is a summary of key highlights across the major segments
we monitor relative to the Reno MSA:

Labor Market:

¢ Due to the federal government shutdown, state and area employment and unemployment
estimates for September 2025 have not yet been released, and no anticipated release date
has been announced. However, initial unemployment insurance claims continue to remain
low.

Tourism:

e Tourism in the Reno MSA softened in September 2025 with visitor volume, hotel
occupancy, and room rates all declining over-the-year despite strong gaming win
performance.

Housing:

e The Reno MSA’s housing market remained resilient in October 2025 with home values
inching up, rents continuing to rise, and inventory tightening, signaling sustained demand
even as homes are taking longer to sell than last year.

Consumer:

e Consumer conditions were mixed this month with Washoe County taxable sales rising
over-the-year while consumer confidence dipped and inflation increased to 3.0 percent,
reflecting a more cautious economic outlook.

Economic Signals

Upside Cushions Downside Risks
e Rate Cuts (October 2025) e Low Housing Supply
e Stable Home Prices National Policy Uncertainty
e Stable Labor Market Shifting Trade Policy
e Increasing Wages Softening in Visitor Volume

This Month’s Indicators:
Labor Market

Key indicators: unemployment, initial claims, job openings, and employment.

e Due to the federal government shutdown, employment and unemployment estimates for
September 2025 have not yet been released, and no anticipated release date has been
announced.

e In October 2025, Nevada reported 11,793 initial claims for unemployment insurance, an
8.6 percent increase from September and a 6.3 percent increase compared to October 2024.
Despite the increase, initial claims remain low by historical standards and are near the 12-
month average of 11,673.



o The Department of Employment, Training and Rehabilitation (DETR) has reported
that POST Consumer Brands in Sparks will cease operations on December 12,
2025, resulting in workforce impacts for approximately 119 employees.

Broader Implication to the City:

e Positive job growth signals expanding industries, increased business activity, a growing
labor market, and stronger consumer spending, which boosts City revenues through higher
sales taxes and business-related fees. A low unemployment rate and fewer initial claims
indicate a healthy labor market, supporting household spending and sustaining local
revenue growth.

Indicator Source Most Recent Current Latest Next
Release Date  Data Memo with  Release
Month i Date

Employment - Reno MSA BLS- 9/19/2025 Aug. 2025 | Oct. Memo TBD
CES

Unemployment Rate - Reno BLS- 9/19/2025 Aug. 2025 @ Oct. Memo TBD

MSA LAUS

Initial Claims - Nevada DOL 10/31/2025 Oct. 2025  This Memo 11/30/2025

Job Openings - Nevada BLS- 9/30/2025 Aug. 2025 | Oct. Memo TBD
JOLTS

Tourism

Key indicators: visitor volume, hotel occupancy rate, avg. daily room rate-hotels, and gaming win.

e Tourism activity in the Reno MSA was sluggish in September with most key indicators
below levels from the same period last year.

e In September 2025, the Reno MSA welcomed 342,560 visitors, a decrease of 17,112
visitors from September 2024, or a 4.8 percent decline.

o Key events and activities that typically attract visitors during the month of
September include the Great Reno Balloon Races, Street Vibrations, Nugget Rib
Cookoft, International Camel & Ostrich Races, and Wolfpack football games.

e In September 2025, hotel occupancy rates decreased to 66.1 percent, marking a 2.4 percent
decrease compared to September 2024.

e The average daily room rates for hotels in September were $150.02 per night, down $1.96
over-the-year but decreased by $18.52 from August. This isn’t unusual due to the transition
from summer to fall.

e Reno’s gaming win in September increased by $3.8 million (5.2%) compared to last year
and by $7.0 million (10.2%) from August. This marks the strongest September gaming win
on record for Reno, dating back to 1983.

e September signaled the start of fall, a period when tourism activity normally tapers off.
This month followed that pattern overall, but gaming performance remained strong.

Broader Implication to the City:



https://www.bls.gov/ces/
https://www.bls.gov/ces/
https://www.reno.gov/home/showpublisheddocument/94889/638966368398570000
https://www.bls.gov/lau/
https://www.bls.gov/lau/
https://www.reno.gov/home/showpublisheddocument/94889/638966368398570000
https://oui.doleta.gov/unemploy/DataDownloads.asp
https://www.bls.gov/jlt/
https://www.bls.gov/jlt/
https://www.reno.gov/home/showpublisheddocument/94889/638966368398570000

e Tourism drives local spending that directly supports City revenues through room, sales,
and property-related taxes, business license fees, and a variety of other fees the City
collects. Strong visitor activity benefits hotels, restaurants, and entertainment venues,
generating ripple effects across the local economy which helps sustain vital public services.

Indicator Most Recent Current Latest Next Release
Release Data Memo with  Date
Date Month Analysis
Visitor Volume RSCVA  10/28/2025  Sep. 2025  This Memo  11/26/2025
Hotel Occupancy Rate RSCVA | 10/28/2025 Sep. 2025 This Memo | 11/26/2025
Avg. Daily Room Rate - Hotels = RSCVA  10/28/2025  Sep. 2025  This Memo  11/26/2025
Gaming Win - Reno GCB 10/30/2025 Sep. 2025 This Memo | 11/30/2025

Housing

Key indicators: avg. single-family home prices, median days on market, 30-day fixed mortgage
rates, and avg. apartment rent.

e This month’s Reno MSA’s housing data reflects a resilient market with strong demand,
marked by steady price gains and a notable decrease in available inventory. Homes at or
around the metro’s average value continue to sell quickly.

e In October 2025, the average value of a single-family home reached $563,481 in the Reno
MSA, up 0.2 percent over-the-year, and up 0.1 percent over-the-month.

e In October, the median time for a single-family home in Reno to go under contract was
70 days, 12 days longer than last October and 7 days slower than the national average.
This marks the seventh consecutive month that homes are taking longer to sell compared
to last year.

e As of the second week of November, the average 30-year fixed mortgage rate is 6.24
percent, slightly higher than the previous month and down from 6.81 percent this time last
year.

e The average rent for all apartment types in the Reno MSA is $1,754, reflecting a 4.7 percent
or $79 increase over-the-year. Rents have now increased for nine consecutive months.

e Housing inventory fell this month with 2.4 months of supply in October, down 6.3 percent
from September. This decline signals strong buyer demand in the Reno MSA and shifts the
advantage firmly back to sellers after several months of rising inventory.

Broader Implication to the City:

e The health of the housing market impacts construction activity and related revenues such
as building permits and real property transfer taxes. Stable home values help maintain the
property tax base to fund essential City services. Rising rents and limited supply can
highlight ongoing affordability challenges that affect residents discretionary spending and
workforce housing needs.



https://www.rscva.com/impact/finance/
https://www.rscva.com/impact/finance/
https://www.rscva.com/impact/finance/
https://gaming.nv.gov/about/abb-revenue/release/

Indicator Source Most Current Latest Next
Recent Data Memo with Release
Release Month Analysis Date
Date
Avg. Single Family Home Prices = Zillow 11/16/2025 | Sep. 2025  This Memo  12/16/2025
Median Days on Market Realtor.com | 11/6/2025 | Sep. 2025 | This Memo | 12/8/2025
Avg. Apartment Rent Prices Zillow 11/16/2025 | Sep. 2025  This Memo  12/16/2025
30-Day Fixed Mortgage Rates Freddie Mac | 11/6/2025 | Sep. 2025 | This Memo | 12/6/2025

Consumer

Key indicators: Consumer Confidence Index (CCI), Washoe taxable sales, headline inflation, and
avg. weekly wages in the Reno MSA.

e The Nevada Department of Taxation continues to implement their new tax system,
“Modernize Your Nevada Tax” (MYNT).

o The system shift continues to complicate historical comparisons.

e Washoe County reported $1.2 billion in total taxable sales for August, up 7.5 percent
over-the-year and up 5.8 percent from July.

e CCI measures how optimistic or pessimistic consumers feel about the economy and their
personal finances, based on surveys of current conditions and future expectations. A value
above 100 indicates greater consumer confidence compared to a baseline, while a value
below 100 reflects lower confidence and potential caution in spending.

o In October 2025, the CCI was 94.6, marking a 15.0-point decline over-the-year
and a 1.0-point decrease from September.

o Consumer confidence was mostly unchanged in October, dipping only slightly
from September.

o The different parts of the index moved only a little, and their changes mostly
balanced each other out.

o However, consumers were somewhat more pessimistic about future job
availability and future business conditions when compared to last month.

o While the CCI is lower than last year and remains below 100, the overall
economic outlook is moving sideways.

e Headline inflation increased by 0.1 percentage point over the month to 3.0 percent in
September 2025, a full point above the Federal Reserve’s 2% target. The index for
gasoline rose 4.1% over the month and was the primary factor in the headline number’s
increase.

o September’s headline inflation rate of 3.0 percent was the highest since January
2025 when it last reached the same level.

o October’s CPI report, originally scheduled for Nov. 13, has been postponed due to
the government shutdown.

Broader Implication to the City:
e Higher wages strengthen Reno’s economy by boosting consumer spending and increasing
sales tax revenues. Inflation is the rate at which prices for goods and services rise.
However, inflation erodes consumer purchasing power and increases production costs for



https://www.zillow.com/research/data/
https://www.realtor.com/research/data/
https://www.zillow.com/research/data/
https://www.freddiemac.com/pmms

businesses. Unstable prices also greatly increase the uncertainty in forecasting City
revenues and optimizing expenditures. Together, wage growth, inflation, and consumer
spending shape overall consumer confidence, which directly influences the future
revenue outlook.

Indicator Source Most Current Latest Next
Recent Data Memo with Release

Release Month Analysis Date
Date
Taxable Sales Taxation 11/1/2025 Aug. 2025  This Memo  12/1/2025

Average Weekly Wages BLS-QCEW | 9/9/2025 2025:Q1 Sep. Memo | 12/3/2025

Consumer Confidence Conference 10/28/2025  Sep. 2025  This Memo | 11/25/2025
Index Board

Headline Inflation BLS-CPI 10/24/2025 | Sep. 2025 | This Memo | 12/10/2025

Special Topic: The Six Months of Consolidated Tax: Part Four — Governmental Services
Tax

e Over a six-month period, our special topic will cover one of the six revenue sources that
contribute to the consolidated tax, the City’s largest general fund revenue source.

e Consolidated Tax, or C-Tax for short, consolidates six distinct taxes into a single revenue
pool. These funds are then distributed monthly to local governments and districts using a
two-step allocation formula.

e More information about C-Tax can be found at Reno.Gov/Ctax.

e The fourth source of revenue we will discuss is the governmental services tax (GST).

What is the Governmental Services Tax?

e Nevada’s GST is a tax that is paid when registering a vehicle each year that is different
than your registration fee and is imposed in lieu of an ad valorem tax on vehicles.

e The tax is collected by the Department of Motor Vehicles and is remitted to the Department
of Taxation monthly.

e Tax Rate: $0.04 per dollar of vehicle value. Valuation based on 35% of MSRP with
depreciation.

e Washoe County has an optional $0.01 that is not enacted.

Where Does the Revenue Collected From this Tax Go?

Revenue varies depending on vehicle value. Based on an example of a new vehicle with a $30,000
MSRP:

o $206 (49 percent) goes to the C-Tax distribution.

o $149 (36 percent) goes to K-12 education.

o $39 (9 percent) goes to the State Highway Fund.

o $25 (6 percent) goes to the DMV as a commission for collection.

e Of the six revenue sources that make up the C-Tax system, the GST is the third largest
contributor.


https://tax.nv.gov/news-publications/statistics/
https://www.bls.gov/cew/
https://www.reno.gov/home/showpublisheddocument/94785/638942409850500000
https://www.conference-board.org/topics/consumer-confidence
https://www.conference-board.org/topics/consumer-confidence
https://www.bls.gov/cpi/

e In FY2025, $231.7 million in GST revenue was distributed to local governments,
representing 10.5 percent of the entire C-Tax distribution. By contrast, the supplemental
city-county relief tax, the largest source, contributed $1.5 billion.

History & Origins of the Tax

The Motor Vehicle Privilege Tax (MVPT) (now the Government Services Tax, or GST)
was created in the 1963 legislative session.

Its creation followed a constitutional amendment approved by the Legislature in the
1960 and 1961 sessions (including an experimental even-numbered session in 1960).
Voters approved the amendment as Ballot Question No. 1 in November 1962,
exempting motor vehicles from property tax.

The amendment required the Legislature to impose a privilege tax to replace the lost
property tax revenue.

In 1963, the Legislature enacted the Motor Vehicle Privilege Tax (now called the GST)
to backfill those revenues.

Revenue from the tax has always been distributed to the county where the vehicle was
registered.

School districts and local governments that were eligible for property tax in FY 1980—
1981 also qualified to receive portions of the revenue. Entities that would have received
less than $100 were excluded from the distribution.

In 2001, the MVPT was later renamed Government Services Tax.

Relevance to Population and Vehicle Registrations

Regarding the C-Tax system, the GST is a point-of-origin revenue source, meaning the
tax remains in the county where it is generated and is then shared among the local
governments and special districts eligible to receive C-Tax distributions.

Two variables that are highly correlated with GST revenue are population and motor
vehicle registrations. When analyzing these variables in relation to GST revenue
attributable to C-Tax in Washoe County, we evaluate how closely each factor aligns
with changes in this tax source.

For motor vehicle data, we use total vehicle registrations reported by the Department
of Motor Vehicles’ Central Services and Records Division, which includes all motor
vehicle types: cars, trucks, RVs, vans, buses, trailers, motorcycles, mopeds, etc.

For population data, we use total population in Washoe County from the Nevada
Department of Taxation’s State Demographer’s Governor-Certified Series, which
provides the official population estimates used for state and local revenue allocation.



Annual GST revenue (millions of dollars)

How Population and Registered Vehicles Relate to GST Revenue
Large R-values indicate very strong and consistent relationships.

County population Registered vehicles

R =0.97 .

Source: Nevada Department of Taxation and the Nevada DMV, FY 2011-2025 (All data is for Washoe County)

e The data shows that as population and vehicle registrations increase, GST revenue rises
in a very consistent and predictable pattern. Each point is a fiscal year (2011-2025) and
the lines show the overall trend.

e This relationship is measured using “correlation,” a simple statistic that tells us how
closely two things move together; a score near +1 means they rise and fall almost in
tandem.

e With correlation scores around +0.96 to +0.97, these are exceptionally strong
relationships, meaning population and vehicle growth can reliably be used to forecast
future GST revenue.

e All told, GST revenue is one of the most predictable sources of revenue because its key
drivers of population and vehicle registrations are relatively stable, consistent, and
intuitively linked.
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